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Some major manufacturers buy limited amounts of Fair Trade produce- then state that their products are Fair Trade.





Critics argue that very little of the social premium is passed onto producers.





Fair Trade keeps farmers in markets which are overproducing- if they stopped growing, the price would rise.





Fair Trade products have to be grown in a sustainable way; therefore purchasing these products helps protect the environment.





Supermarkets have been accused of making Fair Trade products artificially high to make higher profits- they can do this because the consumer expects them to be more costly.





Classify the arguments used for and against the concept of Fair Trade.





Fair Trade products have limited ranges, and tend not to be widely available.





Fair Trade products raise consumer awareness of development issues.





Fair Trade helps producers diversify from markets where there is overproduction.





Fair Trade co-operatives organise people, therefore benefiting the health of communities.





Some people argue that Fair Trade encourages non-fair trade producers to grow more- leading to lower prices and poorer quality of life for all producers.





Purchasing of Fair Trade products drops during hard economic times, just the time when the producers need their markets.





Fair Trade purchases tend to be ‘guilt buys’- we can ignore the wider problems with poverty in the World.





The guaranteed price and social premium means that some of the poorest people are having their quality of life improved.





Consumers know that their purchase will directly help improve the life of the producers.





Fair Trade is a niche market for consumers, so it has a relatively small impact on improving the quality of life of farmers.





Fair Trade doesn’t encourage countries to develop their processing facilities- if they did they would get higher prices!








